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Cost Estimate & Specifications Confirmation

Bid date:
Client:
Address:

Contact name, phone:
email:
Your internal ref. #:

Project manager:
email:

Study title:
Description/Type:
Market(s):
Facility:
Dates/Times:

Number of recruits:
Number of group(s):
Duration of group(s):
Screener source:
Screener length:
Sample specifications:
Incentive:

Pay & Send:

Early Bird:

Incentives handled by:
Qualifications:

Expected incidence:

Cost:

Services:

September 27, 2006, Revised October 4, 2006, October 13, 2006
Stratus Consulting

1881 Ninth St., #201

Boulder, CO 80302

Colleen Kenney, 303-381-8000
CKenney@StratusConsulting.com

none provided

Dave Dallow, 1-800-544-1494, x104
DDallow@ConsumerLogicResearch.com

Oklahoma Watershed Focus Groups

Recruiting and facilitating of focus groups

Tulsa, OK

Consumer Logic

Recruiting: October 16 - October 23, 2006
Groups: October 26, 2006, 5:30 PM & 8 PM
26 To seat: Two groups of 13 to seat 10

Two

Two hours

To be provided by Stratus Consulting

Eight minutes

Consumer Logic database

$60

NA

NA

Consumer Logic

General population with demographics reflective of the Tulsa, OK area.

70%
Two groups

Recruiting: $2,452
Facility: $900
DVD recording: NA
Client meals: $200
Participant meals: $125

Subtotal: $3,677
Maximum Incentives: $1,560

TOTAL: $5,237
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Our recruiting cost includes initial recruiting call, validation call, reminder letter, and a

Exhibit 25
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final confirmation call within 48 hours of the group date/time. Our facility cost includes
audio recording, hosting and light refreshments. Costs in addition to those stated
above include respondent deli sandwich trays at $125 each, client meals at $15-$35
each, video taping with an operator at $200 per hour, and photocopies at $.10 each.

Terms: 50% of the total estimated study cost is due prior to recruiting. Incentive amounts are
due prior to the scheduled group date. Full payment is due within 30 days of
completion of the study. If cost variables differ from estimate, total cost will be
adjusted accordingly.

Cancellation/
Reschedule Policy: In the event that the project is cancelled or needs to be rescheduled for any reason
(date and/or time change, venue change, etc.) the following charges will apply:
- Cancellation: Full cost-per-recruit (CPR) for each participant that has been recruited

plus $15 per recruit.
- Postponement or reschedule with new information: $15 per participant that has

been recruited.
- Postponement or reschedule without new information: $25 per participant that has

been recruited.
Lost participants: The full CPR will be charged for any recruit who is unable to

participate due to the project change. An additional full CPR will be charged for any
replacements that are necessary.

Please note: This is a cost estimate only and is subject to change once final specifications are
received. Consumer Logic reserves the right to withdraw and/or revise this estimate if
the specifications change and/or if it is not accepted within 30 days of the above "Bid
date." Project work begins upon receipt of signed estimate.

Signature:

Colleen Kenney
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4028 5. 79th E. Ave., Fontana Center, Tulsa, OK 74145
Ph: 918-665-3311 Fax: 918-665-3388 Website: www._consumer-logic.com

Cost Estimate & Specifications Confirmation

Bid date:
Client:
Address:

Contact name, phone:
email:
Your internal ref. #:

Project manager:

February 1, 2007, Revised March 19, 2007
Stratus Consulting

1881 Ninth St., #201

Boulder, CO 80302

Colleen Kenney, 303-381-8000, x253
CKenney@StratusConsulting.com

none provided

Dave Dallow, 1-800-544-1494, x104

email: DDallow@ConsumerLogicResearch.com
Study title: OK Watershed Focus Groups Il - Tulsa
Description/Type: Recruiting and facilitating of focus groups
Market(s): Tulsa, OK
Facility: Consumer Logic
Dates/Times: Recruiting: March 20 - April 2, 2007
Groups: April 5, 2007, 5:30 PM & 8 PM
Number of recruits: 24 To seat: Two groups of 12 to seat 8-10
Number of group(s): Two
Duration of group(s): Two hours

Screener source:
Screener length:
Sample specifications:
Incentive:

Pay & Send:

Early Bird:

Incentives handled by:
Qualifications:

To be provided by Stratus
Eight minutes

Consumer Logic database
$60

NA

NA

Consumer Logic

Page 3 0of 4

General population with demographics reflective of the Tulsa, OK area. Standard
security screening including none in the agricultural industry. Past participation: none

in the past nine months.

Expected incidence: 70%

Cost: Recruiting: $2,298

Facility: $800

1/2" VHS recording: $100

Subtotal: $3,198

Maximum Incentives: $1,440

TOTAL.: $4,638

Services:

Our recruiting cost includes initial recruiting call, validation call, reminder letter, and a
final confirmation call within 48 hours of the group date/time. Our facility cost includes
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Terms:

Cancellation/
Reschedule Policy:

Please note:

Signature:

audio recording, hosting and light refreshments. Costs in addition to those stated
above include respondent deli sandwich trays at $125 each, client meals at $15-$35
each, video taping with an operator at $200 per hour, and photocopies at $.10 each.

50% of the total estimated study cost is due prior to recruiting. Incentive amounts are
due prior to the scheduled group date. Full payment is due within 30 days of
completion of the study. If cost variables differ from estimate, total cost will be
adjusted accordingly.

In the event that the project is cancelled or needs to be rescheduled for any reason
(date and/or time change, venue change, etc.) the following charges will apply:

- Cancellation: Full cost-per-recruit (CPR) for each participant that has been recruited
plus $15 per recruit.

- Postponement or reschedule with new information: $15 per participant that has
been recruited.

- Postponement or reschedule without new information: $25 per participant that has

been recruited.
Lost participants: The full CPR will be charged for any recruit who is unable to

participate due to the project change. An additional full CPR will be charged for any
replacements that are necessary.

This is a cost estimate only and is subject to change once final specifications are
received. Consumer Logic reserves the right to withdraw and/or revise this estimate if
the specifications change and/or if it is not accepted within 30 days of the above "Bid
date." Project work begins upon receipt of signed estimate.

Colleen Kenney
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